Build Your Brand and Business

Email Marketing
Best Practices
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It all started in our living roo
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With so many marketing channels available,
why Email Marketing?
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Best practibes are methods t

maximize results
= and minimize risk
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Permission, Expectations, and Trust

are the heart
of email marketing
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Follow the law

but realize it
won'’t prevent spam
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It all starts with

your list
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Welcome Messages
are a must




Envelope Content. _
Creates an impression

Subject lines should be

N shoarr;cd

relevant

Design
aCross
platforms

writing to a friend




Balance
text and images
make skimmable content

Add value, add value, Use other channels
add value, sell o to test content




> rig : Send consistently
to the right subscriber on the same days
at the right time and times
Create an Editorial Calendar
to take the guess work

. out of creating content

Develop a )
pre-send checklist
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= Don't forget transactional emai
and corporate e

Increase email frequency
when your list
is most likely to buy

Your sender score matters
Make unsubscribing easy




Accept that subs_cribers
have a lifespan

Verify your domain,

and consider
using subdomains

Open rates only tell
part of the story

Keep track of your
most engaged users




Connect with me:

TK Crowe
tk@candacecrowe.com
877-384-7878




